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A focus on sport, physical

activity and recreation

Preferred sources of information about sport and
physical activity

This infographic provides findings from the 2024 Physical Activity and Sport Survey by Leger in collaboration with
the Canadian Fitness and Lifestyle Research Institute.

Preferred sources of information regarding sport, physical activity, and recreation
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Preferred sources of information by age
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Production of this resource has been made possible through a
financial contribution from the Government of Canada. The views
expressed herein do not necessarily represent the views of this agency.
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